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FATHER’S DAY WAS A TOUGH SELL
Mother’s Day became a national holiday in 1914. Father’s 
Day? Not until 1972. It wasn’t for lack of trying.  When Sonora 
Smart Dodd of Spokane, Washington, proposed a day to honor 
fathers in 1909, the idea was met with widespread ridicule. Men 
dismissed it as too sentimental — and effeminate — and resented 
the implication that fatherhood needed the same treatment as 
motherhood.

Newspapers piled on with satirical columns proposing holidays 
for brothers-in-law and leftover turkey. Critics saw it as a naked 
commercial grab, noting that fathers would probably end up 
paying for their own gifts anyway. Even Anna Jarvis, the woman 
who championed Mother’s Day, opposed Father’s Day on the 
grounds that it would be commercialized as was her holiday. It 
took more than six decades before Richard Nixon finally signed it into law.

More than a century later, Father’s Day is firmly on the calendar. But it remains the 
underdog holiday. According to the National Retail Federation, Americans spent 
$33.5 billion on Mother’s Day in 2024 compared to $22.4 billion on Father’s Day, a 
gap of more than 50 percent. About 40 million fewer greeting cards are exchanged 
on Father’s Day than on Mother’s Day. Participation rates tell the same story: 88 
percent of consumers celebrate Mother’s Day versus 79 percent for Father’s Day.

So do fathers mind? Apparently not much. According to YouGov polling, 58 percent 
of dads say what they most want on Father’s Day is simply time with their children. 
Another 42 percent would be happy with a meal at home. About a third prefer no 
gifts at all. Pew Research confirms the broader picture: 81 percent of fathers say 
being a parent is enjoyable all or most of the time, and 79 percent find it rewarding.
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CALL US TODAY for a no obligation assessment 
and quote, and be sure to mention this ad!

305-322-2652

Family owned & operated, providing clients with 
quality service and work, for over 20 years

www.bbconceptdesigns.com 
To us, it’s not just about the outcome, it’s about the total experience

WHEN OUR CLIENTS SPEAK, WE LISTEN. One of the biggest 
requests from our clients is communication and documentation 
about the progress of their project. B&B Concept Design Provides:
• Direct supervision at each jobsite
• The latest technology to ensure our crews are in constant contact
• Daily and weekly reports of schedules and construction meetings
• Before, during and after photos as record of what work has been completed
• Pre-existing surveys of work areas protecting our clients against any liability

https://bbconceptdesigns.com/
http://www.miamidade.gov/district05
http://www.miamidade.gov/district05
https://www.instagram.com/commissionervickillopez/
https://www.instagram.com/commissionervickillopez/
mailto:district5%40miamidade.gov?subject=
mailto:district5%40miamidade.gov?subject=
http://www.miamidade.gov/district05


Call me today for a FREE, no cost obligation, comprehensive market analysis of your property. 

Hablo Español/Falo Português
Selling Real Estate for over 20 years!

THINKING OF SELLING OR BUYING?  
I CAN HELP. I AM AT YOUR SERVICE. 

Get Honest Experienced Help Selling or Buying your Home.

TRUST the adviceadvice of a professional. 
When it comes to Selling or Buying a home, it is important to trust in a  
Real Estate Agent who cares about your neighborhood as much as you do. 
When you are ready to buy or sell give me a call, your local real estate expert. 

Mobile (786)-277-7355
patrickjaimez@gmail.com 
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The Patron Saint 
of Wi-Fi

The Catholic Church officially has 
a millennial saint. Carlo Acutis, 
canonized by Pope Leo XIV in 
September 2025, is believed to be the 
first saint born after 1980. Nicknamed 
“God’s influencer,” the English-
born, Milan-raised teenager was a 
computer whiz who taught himself 
programming and web design, built 
a website cataloging Eucharistic 
miracles, and managed his parish’s 
digital presence — all before his 
death from leukemia in 2006 at age 
15. Unlike the robed and haloed saints 
of centuries past, Acutis is typically 
depicted in jeans, sneakers, and a 
red polo shirt, often with a laptop. 
The Vatican has embraced his tech-
savvy image, and a new mobile app 
inspired by his work launched earlier 
this year. He is widely regarded as the 
unofficial patron saint of the internet. 
Not bad for a kid who also really 
loved playing video games.
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NO JOB TOO SMALL
SATISFACTION AND QUALITY GUARANTEED

YOUR FULL SERVICE CONTRACTOR SINCE 1980
• Condo Specialists
• Kitchens & Bathrooms 
• Cabinets & Countertops (New & Resurfaced) 
• Garage Conversions 
• Room Additions 
• Interior & Exterior Painting (Our Specialty) 

www.DIAMONDREMODELERS.com

305-865-9005

Special Discounts will be applied for mentioning this ad.
Jeffrey Diamond Lic# CC94BS00437  | Anthony Lasorsa Lic# CGC031497

DIAMOND REMODELERS

Call Today for your
FREE ESTIMATE
Serving Miami-Dade & Broward

Condo Specialists

SWIPE RIGHT FOR WRINKLES 
Beauty influencers have found their newest enemy — and their newest 
cash cow. A recent Wall Street Journal report spotlighted the growing 
panic over “tech neck,” the horizontal lines that form across the 
neck from constantly looking down at smartphones. Influencers have 
swooped in with a parade of solutions: specialty neck creams, silicone 
masks, massage rollers, and futuristic LED red-light collars, turning a 
modern insecurity into a booming profit center.

But creased necks are just the opening act. Americans now average 
roughly five hours a day on their phones, and the body is keeping score. Digital eye strain — headaches, dry eyes, and 
blurred vision — affects millions who blink half as often while scrolling. Tilting your head down at 45 degrees puts 
up to 60 pounds of pressure on the cervical spine, leading to chronic neck and back pain. Then there’s the invisible 
toll: disrupted sleep from blue light exposure, increased rates of anxiety and depression, and studies linking heavy 
screen time to reduced gray matter volume in the brain.

So the next time an influencer sells you a $90 neck serum, maybe just try looking up.
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