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DISCLAIMER: The Brickell Place Condo-
minium board of directors and Newsletter editors 
assume no responsibility for the advertisements 
in this newsletter. The newsletter publication by 
Coastal Group Publications, is free for the as-
sociation and is funded by the advertisements. 
Brickell Place Condo in no way endorses or has 
any relationship with the vendors advertising in 
the newsletter. Furthermore, the editorial con-
tent of the newsletter expresses the view of the 
authors, which may occasionally differ from the 
view of  a majority of the board of directors. The 
information provided in the newsletter may be 
subject to errors and omissions and should be 
verified by the readers before taking action.

FATHER’S DAY WAS A TOUGH SELL
Mother’s Day became a national holiday in 1914. Father’s 
Day? Not until 1972. It wasn’t for lack of trying.  When Sonora 
Smart Dodd of Spokane, Washington, proposed a day to honor 
fathers in 1909, the idea was met with widespread ridicule. Men 
dismissed it as too sentimental — and effeminate — and resented 
the implication that fatherhood needed the same treatment as 
motherhood.

Newspapers piled on with satirical columns proposing holidays 
for brothers-in-law and leftover turkey. Critics saw it as a naked 
commercial grab, noting that fathers would probably end up 
paying for their own gifts anyway. Even Anna Jarvis, the woman 
who championed Mother’s Day, opposed Father’s Day on the 
grounds that it would be commercialized as was her holiday. It 
took more than six decades before Richard Nixon finally signed it into law.

More than a century later, Father’s Day is firmly on the calendar. But it remains the 
underdog holiday. According to the National Retail Federation, Americans spent 
$33.5 billion on Mother’s Day in 2024 compared to $22.4 billion on Father’s 
Day, a gap of more than 50 percent. About 40 million fewer greeting cards are 
exchanged on Father’s Day than on Mother’s Day. Participation rates tell the 
same story: 88 percent of consumers celebrate Mother’s Day versus 79 percent 
for Father’s Day.

So do fathers mind? Apparently not much. According to YouGov polling, 58 
percent of dads say what they most want on Father’s Day is simply time with 
their children. Another 42 percent would be happy with a meal at home. About a 
third prefer no gifts at all. Pew Research confirms the broader picture: 81 percent 
of fathers say being a parent is enjoyable all or most of the time, and 79 percent 
find it rewarding.
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The views expressed here are not necessarily those of Coastal Group Publications, Inc. (CGP) or its staff. CGP assumes no responsibility for any text or illustrations submitted for publication.

CALL US TODAY for a no obligation assessment 
and quote, and be sure to mention this ad!

305-322-2652

Family owned & operated, providing clients with 
quality service and work, for over 20 years

www.bbconceptdesigns.com 
To us, it’s not just about the outcome, it’s about the total experience

WHEN OUR CLIENTS SPEAK, WE LISTEN. One of the biggest 
requests from our clients is communication and documentation 
about the progress of their project. B&B Concept Design Provides:
• Direct supervision at each jobsite
• The latest technology to ensure our crews are in constant contact
• Daily and weekly reports of schedules and construction meetings
• Before, during and after photos as record of what work has been completed
• Pre-existing surveys of work areas protecting our clients against any liability

Published monthly at no cost for the Brickell Place Phase I Condominium by Coastal Group Publications, Inc. Contact CGP at 
(305) 981-3503 or info@cgpnewsletters.com to ADVERTISE in one of our newsletters or to get AFREE newsletter for your property.

SWIPE RIGHT FOR WRINKLES 
Beauty influencers have found their newest enemy — and their newest 
cash cow. A recent Wall Street Journal report spotlighted the growing 
panic over “tech neck,” the horizontal lines that form across the 
neck from constantly looking down at smartphones. Influencers have 
swooped in with a parade of solutions: specialty neck creams, silicone 
masks, massage rollers, and futuristic LED red-light collars, turning a 
modern insecurity into a booming profit center.

But creased necks are just the opening act. Americans now average 
roughly five hours a day on their phones, and the body is keeping score. Digital eye strain — headaches, dry eyes, and 
blurred vision — affects millions who blink half as often while scrolling. Tilting your head down at 45 degrees puts 
up to 60 pounds of pressure on the cervical spine, leading to chronic neck and back pain. Then there’s the invisible 
toll: disrupted sleep from blue light exposure, increased rates of anxiety and depression, and studies linking heavy 
screen time to reduced gray matter volume in the brain.

So the next time an influencer sells you a $90 neck serum, maybe just try looking up.
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Abraham Jaskiel, DMD
Steven Jaskiel, DDS

1865 Brickell Ave #A207 Miami, FL 33129

Holistic | Cosmetic | Pediatric | & Family Dentistry
Consult with us before getting a Root-canal or Extraction!!

We may prevent it! We preserve your natural teeth & reduce the 
need for root canals with our biomimetic techniques.

Ask About Our
 NEW PATIENT

 SPECIAL 
Expires NOV 30, 2026

Insurance Accepted
Including: Aetna, Metlife, Cigna, Guardian, 

United Health, GEHA, Humana & others
(Use it or lose it: Use your insurance before the end of the year!)

The patient and any other person responsible for payment has a right to refuse to pay, cancel payment, or be reimbursed for payment for any other service, examination, or 
treatment that is performed as a result of and within 72 hours of responding to the advertisement for the free, discounted fee, or reduced fee service, examination, or treatment.

www.Drjaskiel.com
 @Brickelldentist

@Brickellholisticdentistry

(305) 653-2231
Free Parking

Mercury Free office
Gum Treatment
Cosmetic
Reconstructive 

Inflammation & Toxin 
Removal
Veneers – Implants
Root-canals/extractions
Laser Surgery & 3D Scanning

Persons submitting same agree to do so voluntarily.  CGP is indemnified and held harmless from any and all liability arising out of such publication. Coastal Group Publications (305) 981-3503.

The Patron Saint 
of Wi-Fi

The Catholic Church officially has 
a millennial saint. Carlo Acutis, 
canonized by Pope Leo XIV in 
September 2025, is believed to be the 
first saint born after 1980. Nicknamed 
“God’s influencer,” the English-
born, Milan-raised teenager was a 
computer whiz who taught himself 
programming and web design, built 
a website cataloging Eucharistic 
miracles, and managed his parish’s 
digital presence — all before his 
death from leukemia in 2006 at age 
15. Unlike the robed and haloed saints 
of centuries past, Acutis is typically 
depicted in jeans, sneakers, and a 
red polo shirt, often with a laptop. 
The Vatican has embraced his tech-
savvy image, and a new mobile app 
inspired by his work launched earlier 
this year. He is widely regarded as the 
unofficial patron saint of the internet. 
Not bad for a kid who also really 
loved playing video games.

https://rj.areahomevalues.net/
http://www.dentistsurfside.com
mailto:dredyaguerradds%40gmail.com?subject=
http://www.stellaradjusting.com
http://www.drjaskiel.com
https://www.instagram.com/brickelldentist/?hl=en
https://www.facebook.com/p/BrickellholisticDentistry-100064903436426/


Page 4 Brickell Place Phase I Condominium	 June 2026

Information is believed accurate, but not guaranteed. Information obtained from Miami-Dade public records.

BRICKELL PLACE CONDOMINIUM

SEMSCH REALTY

Brickell / Downtown / Key Biscayne
Coconut Grove / Coral Gables / Sunny Isles

ALYESKA SEMSCH
JOSE CARLOS JIMENEZ

786-326-7655
info@semschrealty.com

200 Crandon Blvd Suite 204, Key Biscayne, FL 33149

Apt # Bed Bath Sq Ft  Sold Price 

A-1901 2 2 1,661 $790,000 

B-1209 3 3 2,133 $940,000 

B-1713 2 2.5 1,467 $640,000 

B-2304 1 1.5 868 $440,000 

C-408 3 2.5 2,124 $925,000 

Most Recent Sales

Coral Gables Dental Arts
305.661.5360  |  305.361.5493

2645 SW 37th Ave. | Ste. 303 | Coral Gables, FL 33133

10/3/24, 5:26 PM Coral Gables Dental_ITG-3_2024 - Copy copy.jpg
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We have SPECIAL PRICES for our KEY BISCAYNE Patients.
Call us to schedule your appointment and ask for more information.

Scan for 
All Services

Full Service 
Dentistry
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