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Manager’s Message

Greetings! This February newsletter provides updates on key events and projects at 

Mystic Pointe Tower 100. Here are some highlights:

 
•	 Community Clean Up Days are February 11 to 13. This is your opportunity 

to clear out bulky, non-hazardous item from your residence or storage area. 

Residents may bring items to the Trash Room between 9 a.m. to 4 p.m. from 

Wednesday, February 11, through Friday, February 13. 

•	 Unit owners will receive by mail this month a notice of the Reconvened Annu-

al Membership Meeting. The December 8, 2014, meeting that did not achieve 

quorum and will be reconvened on Monday, March 2, 2015. Agenda includes a 

membership vote on an emergency line of credit to cover immediate expenses 

after a hurricane and before we receive insurance proceeds. 

•	 The board of directors continues to hold regular monthly meetings. The pro-

posed 2015 schedule of meetings is posted on the garage bulletin boards. For-

mal notice is posted on the Official Bulletin Board in the Mail Room 48 hours 

prior to the meeting. Unit owners are invited and encouraged to attend.

•	 The Master Association has announced they will be pressure cleaning and 

painting inside the Tower 100 and Tower 400 garages this spring. We will be 

posting the Master’s follow up notices as the work draws closer. 

•	 Closer to home, Best Roofing is working on 

Tower 100’s roof this month to have it in 

good repair before the rainy season. We are 

all grateful for our balmy Florida winter, and 

send our very best wishes to those who have 

experienced weather extremes.

Sincerely, Marlene Niemeier, LCAM

Mystic Pointe Condominium 

No. Two Association, Inc.

BOARD MEETING

The next Board Meeting will be held MONDAY, FEBRUARY 23, 2015

Tower 100 TV Room, at 7:00 pm.

See Official Bulletin Board in Mail Room for agenda and notice posted 48 

hours in advance of the meeting.
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President’s Report

I would like to wish everyone a happy 

and healthy Holiday Season and look 

forward to seeing you at the Holiday 

Party on the 19th.

Well we had a very successful year and 

are fi nishing in a strong fi nancial position 

thanks to the cost cutting measures of 

our manager, the engineering committee 

and the Board. This year we were able to 

reduce vendor contract amounts, energy 

costs, labor costs and insurance costs. 

Which is enabling us to go into 2010 with 

no maintenance increase even though 

this year we are adding in a reserve for 

the fi rst time ever. The Budget commit-

tee does a great job in scrutinizing each 

line item each year and squeezing as 

much money out of each item without 

compromising the service and amenities 

this building has had since its inception. 

It then becomes the job of management, 

the engineering committee and the Board 

to fi nd ways to save money on top of that. 

This year we did it in spades and still 

were able to get some upgrades done. 

Speaking of upgrades the most compli-

mented upgrade we have ever done is the 

painting of the garage fl oors at the eleva-

tor lobbies. Everyone has commented 

to myself and the other Board members 

on how beautiful it came out. In the past 

these fl oors were painted with a cheap 

Home Depot type paint which would get 

dirty and wear out every 3-4 months. This 

was costing us a lot of labor and material, 

not to mention that it looked like you 

know what! Now we have a fl oor that 

refl ects light, stays clean, is maintenance 

free and will last 10 years instead of 4 

months. With the help of Nick Rykoff 

and myself our maintenance staff has 

been able to do more and larger projects 

in house. In the past our Chief Engineer 

would sub out most of this work costing 

us extra money on top of his expensive 

salary. We decided not to hire another 

Chief Engineer and Tony has done a 

great job in fi lling the void. This is how 

you save money and increase the eye 

appeal of the building which in turn 

increases share holder value. It’s been 

these types of projects and team work 

that have allowed us to reduce head 

counts, reduce subcontractor costs and 

still maintain the highest level of upkeep 

and service in the building. 

In 2010 we hope to repeat some of the 

same success we had in 2009. Upgrade 

where we can and cut costs where we 

can. The goal is to hold the line on our 

maintenance and increase share holder 

value at the same time. We have some 

good ideas about cutting energy costs 

that should save us a good amount of 

money and some other money saving 

ideas.

We also hope to get started on some 

long overdue projects such as repaint-

ing the building, the redecorating of 

the lobby, card room, conference room 

and Spa. We hope to also get some 

unpopular projects done such as the 

balcony edge bar repair and PT cable 

cap repair done. The Board will be 

handing out a PT cable report from our 
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Manager’s Message
Southern Marine has commenced work on 

the seawall/dock project. They are taking up 

4 parking spots on the east side corner of the 

building. When they are through there they 

will be moving to the west side of the build-

ing taking up more parking spots. As a result, 

are parking situation has now gotten worse. 

Guests, will have to park across the street in 

the meanwhile. I ask that all residents be patient during this time.

Please remember to register your guests with the front desk if they are staying 

in your unit for longer than a day or two. All guests whether short or long 

term need to sign in at the front desk. Contractors are only allowed to do work 

Monday through Friday between the hours of 9 a.m. to 5 p.m. If you need to 

make other arrangements, please contact the Management offi ce.

In an effort to improve the concierge service, the BOD has approved to get 

a cellular phone for them. They can now be reached at all times whether 

they are doing a property check or helping another resident. The land line 

is permanently transferred to the cellular phone. The front desk cell phone 

number is 786-488-9994.

Thank you,
Brigette Carpio,C.A.M
Island Pointe Condominium Property Manager

Classifi eds
Outside parking space for sale Contact Carlos

305-491-3047

Wanted Indoor Parking Space and Storage Space 

Please Call Claude 305-393-8963

President’s MessageA lot has happened this last month! 
I want to welcome our new General Manager, Jorge Poviones. He was recommended for the position by our attorney, David Rogel, and brings with him a world of experience! Mr. Poviones spent the last 11 years managing the Green Diamond on Miami Beach and has quite an extensive background in Security. The Board is sure that he is going to be a great asset to our building. I can quote him that his goal is “ to bring our property value up” 

and bring Biltmore II “up to five star status.” When you see him on his daily walk 

through our beloved building and grounds please introduce yourself and extend 

a warm welcome.

At this time I want to thank our previous Manager, Ana Abramowitz, for her hard 

work these last five years. Under her supervision we have undergone the many 

extensive projects necessary to fulfill our Forty Year Recertification process - a 

tremendous milestone to have reached. We wish her the best for the future and 

for helping to brighten ours. 
I am looking forward to seeing all the owners at our Annual Meeting this month. 

I want to again thank the candidates running for the Board. You are all busy in-

dividuals and I know all too well time the time commitment that is involved with 

being involved! I look forward to working with you. Finally, I want to thank the Board that I have had the privilege to work with this 

past year. We’ve faced many challenges head on. Working together we have ac-

complished so much and I look forward to the road ahead.Mayra
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Additional Bicycle Rack 

An additional bicycle rack area has been built and is located on the 1st floor of 

Building A Garage. The new bicycle rack area includes racks for kayaks and 

canoes. Please visit Management for more information on this. 

If you own a bicycle that is chained to the outside of the original bicycle rack area 

please visit Building A Front Desk to have your bicycle placed in the new area. 

As a reminder please ensure that no bicycles, scooters and motorcycles be chained 

to any pipes or items within the garage. Motorcycles and scooters are to be parked 

in your assigned parking space. The Board strongly recommends that Disc-Locks 

are placed on scooters and motorcycles to reduce the chance of theft. 
Insurance Risks

Dear Residents:
We would like to remind you that the 360 Condominium insurance policies DO 

NOT cover personal injury occurring within your Unit, nor damage to items 

of personal property within your Unit. Whether or not you are residing in your 

Unit, WE URGE YOU TO OBTAIN THE APPROPRIATE INSURANCE 

COVERAGE FOR SUCH RISKS. 
Condominium living comes with some unique features. In addition to the sense of 

community and convenience of services, living in a condominium means sharing 

building systems, structural components and amenities with your neighbors. An 

unfortunate occurrence in one unit can impact another, and while each resident 

has a responsibility to be a good neighbor, do not rely on your neighbor as having 

the appropriate coverage in these events. It is your responsibility to protect your 

property. Please contact your insurance agent to obtain an insurance policy to 

protect your interests. 

Balconies/Terraces 

Management has been receiving many complaints about 

Residents dropping items off the higher Balconies onto 

the lower Balconies/Terraces. Management is asking all 

Residents to please respect their neighbor’s properties and 

their cleanliness. As per the Association’s By-Laws, no 

resident shall permit anything to fall from a window or door of the Condominium 

Property, nor sweep or throw from the Condominium Property any dirt or other 

substance into any of the balconies. 
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Company Background

Who Is Coastal Group Publications, Inc.?
Coastal Group Publications, Inc. (CGP) is a 
family-owned & operated business, which 
publishes monthly, proprietary newsletters for 
condominiums and homeowners associations 
throughout South Florida and sells ad space 
within each newsletter. CGP was established 
in 2001 and continues to expand its services 
throughout Florida.

What Sets CGP Apart From Other 
Newsletter Service Providers?
CGP does not charge our 
communities for our news-
letter publishing services. 
That’s right! Even though 
many communities pay a high 
price each month to have their 
newsletters professionally 
published, we charge nothing, 
nada, zero, etc. 

Each month, our properties 
send us the information they 
would like to convey to their 
residents. This may include 
but is certainly not limited 
to; reminders of rules & reg-
ulations, board meeting min-
utes, community-sponsored 
events, newly imposed fine 
notices, treasurer’s reports, 
a welcome to new residents, 
and etc. CGP then lays out this 
info, adds appropriate graph-
ics, supplies necessary fill ar-
ticles, reviews all content for 
spelling/grammatical errors, 
and emails a draft to the prop-
erty for their review. Once the draft is returned 
and all corrections have been made, CGP prints 
the newsletter, in black and white (with a full 
color option), on high-quality, 11X17 newslet-
ter stock and delivers the appropriate amount of 
newsletters to the property each month.  And 
yes, we do this all for free! 

CGP never limits the amount of content a 
property can send whereas, other newsletter 
publishing companies place limitations regard-
ing the amount of content a community can 
submit and will charge extra if they go over a 
certain amount of characters. CGP has been 
known to add a last minute “important notice”, 
even if it means re-laying out and re-printing the 
entire newsletter or simply adding an extra page.  
Again, we charge $00.00! 

No one would expect our services to be free as we pride ourselves on con-
sistently delivering a high-quality newsletter, focusing on readability, set in 
an attractive layout, and always accomplished in a friendly and professional 
manner. Our properties love our product, our service and employees. But above 
all else, we make certain the property knows that even though they are getting 
a free, customized newsletter, everything in it is left to their discretion. Their 
newsletter is not a “CGP Newsletter” it is theirs to do with as they please. If 
there is an ad they don’t approve of or a generic article we’ve supplied that 
they’d rather not use, or there’s something on the 4th page they want on the 
cover - we’ll do it. It is because of all these reasons that current CGP properties 
are so loyal and countless properties are lining up to enlist our services.

What Sets CGP Apart From Other 
Advertising Mediums?
Normally, the majority, if not ALL condos/apart-
ments have a no solicitation policy. However, in 
exchange for the services mentioned above, our 
properties allow us to place advertisements within 
their newsletters. This allows CGP to offer busi-
nesses an economical, targeted and highly effective 
method of getting into these high-end buildings!

Typically, advertisers will “junk-mail” their way 
in, place expensive print ads to be amongst thou-
sands of others, attempt telemarketing, or sneak 
onto these properties in order to slip their flyers 
under doors. Although, all of these methods may 
generate some business, this type of advertising is 
more often than not, thrown away, never seen or 
never heard.

However, our concept guarantees a business’s ad 
will be seen, as not only will it be one of only a 
few ads, but each property helps ensure residents 
have ample opportunity to read their newsletter’s 
important notices. Property staff distribute news-
letters monthly using one or more of the follow-
ing methods: sliding a newsletter under each resi-
dent’s door, making newsletters available in com-

mon areas such as lobbies and mail rooms, and many choose to make electronic 
copies available on their websites or will email to out of town owners. Your 
ad will be dispersed amongst very important community information, which is 
both vital and entertaining to the readers, whom welcome the familiar monthly 
publication. Additionally, residents feel encouraged to patronize the advertis-
ers that subsidize their community newsletter. When an advertiser is in their 
newsletter, and the resident needs that type of product or service, it is almost 
guaranteed that the advertiser will be at least in the running for their business. 

Finally… the price of advertising in a CGP published newsletter, is much less 
than the cost of a single stamp! Nowhere will a business owner find a more 
cost-effective means of advertising and with such an attentive audience, returns 
should be much higher than usual!

The success of Coastal Group Publications, Inc. revolves around the success of 
our newsletters, our advertisers and our employees. Our goal is to ensure that 
all involved remain satisfied beyond their expectations. Give us a try…and let 
us exceed your expectations!
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	Bypass Condo’s “No Solicita-
tion Policy” ... newsletters are 
slid monthly under residents’ 
doors and / or left in common 
areas, by property staff. 

	Residents anticipate and 
routinely read their newsletters 
ensuring a captive audience. 

	Free Ad Layout.
	Residents feel encouraged to 

patronize the advertisers who 
subsidize their newsletters. 

	Volume discounts.
	Advertising space is limited, 

maintaining minimal 
advertising clutter. 

	Target Your Market - Choose 
Your Property/Region(s). 



Ad Choices, Rates and Sizes
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All rates and specifications subject to change without notice.

Newsletter Ad Rates Per RegionNewsletter Ad Rates Per Region
Ad Size	 1x	 3x	 6x	
1/8 Page	 $160	 $140	 $130	 $0.06*

1/4 Page	 $285	 $240	 $230	 $0.11*

1/2 Page	 $550	 $470	 $440	 $0.18*

Full Page	 $1030	 $880	 $835	 $0.32*

pick & 
choose*

*Per unit/per month rate, 1000 unit minimum, or add $50.

NEWSLETTER ADSNEWSLETTER ADS INSERTIONSINSERTIONS
•	 Your ad appears amongst 

the content of the actual 
newsletter(s)

•	 Target your audience: you pick 
your Property(s) or Region(s)

oror

•	 FULL COLOR OPTION
•	 Separate from all other 

newsletter advertisements.
•	 As small as a postcard or as  

large as 8.5 X 11 (front & back).

•	 Large ad sizes
•	 Space is extremely 

limited, resulting in 
minimal advertising 
clutter

•	 Inserted / delivererd with 
each newsletter(s) selected. 
50 (+/-) properties; over 
15,000+ units, (est. 30,000+ 
people) to choose from!

Insertion Rates Per RegionInsertion Rates Per Region
Insertion Only	1x	 3x	 6x	

	 $550	 $500	 $450
Rates are for Insertion only. Advertiser provides flyer.

Insert & Print	 1x	 3x	 6x	

Color 1 side	 $850	 $790	 $745	 $.30*

Color 2 sided	 $1000	 $900	 $865	 $.36*

B&W 1 side	 $675	 $625	 $600	 $.24*

B&W 2 sided	 $750	 $700	 $675	 $.26*

Rates include insertion & printing costs. Color inserts 
are printed on 8.5 X 11, 80lb gloss paper. B/W inserts are 

printed on 8.5  X 11 20lb  paper. Advertiser provides artwork.

pick & 
choose*

pick & 
choose*

$0.20*

*Per unit/per month rate, 1000 unit minimum, or add $50.

NEWSLETTER AD SIZESNEWSLETTER AD SIZES
	 A	 B	

	 Wide	 High	 Wide	 High
1/8 Page	 3.6"	 2"	 2"	 3.6"
1/4 Page	 3.6"	 5"	 5"	 3.6"
1/2 Page	 7.5"	 5"	 3.6"	 9.5"
Full Page	 7.5"	 9.5"

River Front Assoc. Ad RatesRiver Front Assoc. Ad Rates
Ad Size	 1x	 3x	 6x	
1/8 Page	 $85	 $70	 $60	
1/4 Page	 $145	 $125	 $115	
1/2 Page	 $250	 $220	 $200	
Full Page	 $450	 $415	 $355	
Inserts	
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See Pick & Choose Insertion rates

SPACE IS LIMITED... 
CALL TO CHECK AVAILABILITY &  

RESERVE YOUR AD SPACE TODAY!

For more information, or to place 
an Ad/Insert Contact:

Coastal Group Publications
www.cgpnewsletters.com

305-981-3503305-981-3503
SPACE IS 

LIMITED... 
All newsletters 
must be able to 

be slid under the 
door...reserve your 

ad space today!

Full Page
7.5”W x 9.5” H

Half Page A
7.5”W x 5” H

Half 
Page B

3.6”W x 
9.5” H

1/4 
Page A
3.6”W 
x 5” H

1/4 Page B
5”W x 
3.6” H

Business Card A
3.6”W x 2” H

Business
 Card B
2”W x 
3.6” H



Properties/Regions & Technical Specs

Property	 Address	 Zip	 Units	 Pick & Choose
Brickell Harbour Condo 	 200 SE 15th Road	 33129	 161	 □
Brickell Place I Condo	 1865 & 1901 Brickell Ave.	 33129	 580	 □
Brickell Place II Condo	 1915 & 1925 Brickell Ave.	 33129	 437	 □
Brickell Ten Condo	 1010 SW 2nd Ave.	 33130	 160	 □
Brickell Key II Condo	 540 Brickell Key Dr.	 33131	 396	 □
Centro Downtown Condo	 151 SE 1st St	 33131	 358	 □
Emerald Condo	 218 SE 14 St.	 33131	 142	 □
Solaris at Brickell Condo	 186 SE 12 Terrace	 33131	 142	 □
Biltmore II Condo	 600 Biltmore Way	 33134	 232	 □
Region Total Properties:  9	 Distribution:  2608	 Pick & Choose Total:   _ _________

REGION I

Property	 Address	 Zip	 Units	 Pick & Choose
Octagon Towers Condo	 1881 Washington Ave.	 33139	 117	 □
5900 Collins Ave Condo	 5900 Collins Ave.	 33140	 123	 □
Corinthian Condo	 5828 Collins Ave.	 33140	 138	 □
Le Trianon Condo	 6061 Collins Ave.	 33140	 112	 □
Maison Grande Condo	 6039 Collins Ave.	 33140	 502	 □
Mirasol Ocean Towers Condo	 2655 Collins Ave.	 33140	 252	 □
Mimosa Condo	 4747 Collins Ave.	 33140	 210	 □
360 Condo	 7900 Harbor Island Dr.	 33141	 414	 □
401 Blu of North Beach Condo	 401 69th Steet	 33141	 208	 □
Burleigh House Condo	 7135 Collins Ave.	 33141	 360	 □
Gardens on the Bay Condo	 6484 Indian Creek Dr.	 33141	 102	 □
Grandview Palace Condo	 7601 East Treasure Dr.	 33141	 506	 □
Lexi Condo	 7901 Hispanola Way	 33141	 164	 □
Mar del Plata Condo	 6423 Collins Ave.	 33141	 151	 □
Parkview Point Condo	 7441 Wayne Ave.	 33141	 244	 □
Region Total Properties:  15	 Distribution:  3603	 Pick & Choose Total:   _ _________

REGION II

PO BOX 530083, Miami Shores, FL 33153 • 305.981.3503 • www.cgpnewsletters.com • info@cgpnewsletters.com

(Property list subject to change without notice)

Property	 Address	 Zip	 Units	 Pick & Choose
Island Pointe Condo	 10350 W. Bay Harbor Dr	 33154	 168	 □
Marbella Condo	 9341 Collins Ave.	 33154	 88	 □
Mirage on the Ocean Condo	 8925 Collins Ave.	 33154	 99		 □
Coastal Tower Condo	 400 Kings Point Dr.	 33160	 428	 □
Del Prado Condo	 18071 Biscayne Blvd.	 33160	 621	 □
Mediterranean Village Condo	 3700 Island Blvd.	 33160	 105	 □
Ocean One Condo	 19333 Collins Ave.	 33160	 241	 □
Reef Club Condo	 16558 NE 26th Ave.	 33160	 200	 □
Mystic Pointe T-100 Condo	 19195 Mystic Pointe Dr.	 33180	 294	 □
Mystic Pointe T-300 Condo	 3600 Mystic Pointe Drive	 33180	 313	 □
Bayview Towers Condo	 2150 Sans Souci Blvd.	 33181	 328	 □
Keystone Towers Condo	 2000-2020 NE 135th St.	 33181	 200	 □
Region Total Properties:  12	 Distribution:  3085	 Pick & Choose Total:  _________ 	

REGION III

Property	 Address	 Zip	 Units	 Pick & Choose
Bonavida Condo 	 20100 W. Country Club Dr.	 33180	 144	 □
Coronado Condo 	 20301 W. Country Club Dr.	 33180	 760	 □
Delvista Towers Condo	 20225 NE 34th Court	 33180	 433	 □
Eldorado Condo	 3675 N. Country Club Dr.	 33180	 516	 □
Villa Dorada Condo	 20250 W. Country Club Dr.	 33180	 360	 □
Yacht Club at Aventura Condo	19777 E Country Club Dr.	 33180	 431	 □
The Lofts at Hollywood Station	2100 Van Buren Street	 33020	 93	 □
Parker Tower Condo	 3140 South Ocean Dr.	 33009	 276	 □
Parker Plaza Estates Condo	 2030 South Ocean Drive	 33009	 520	 □
2080 Ocean Drive Condo	 2080 South Ocean Dr.	 33009	 233	 □
Lake Point Tower Condo	 100 Golden Isles Dr.	 33009	 208	 □
Region Total Properties:  11    Distribution:  3974	 Pick & Choose Total:   __________

REGION IV

FOR ALL 
ADVERTISING:

Pick the Property(s) or Region(s) 
in which you’d like your ad to 
appear and then prepare your Ad 
using the following specs:

TECHNICAL 
SPECS:

File formats accepted: TIFF, EPS, 
PDF, JPG.

All artwork must be High 
Resolution, at least 300 dpi. 

If you do not have an existing 
ad and need assistance, simply 
provide CGP with the information 
you would like to include in your 
advertisement and we will prepare 
one simple layout for you at no 
additional cost. 

Changes to ads within the contract 
period is the sole responsibility 
of the advertiser. All new ads 
must be submitted by the issue 
deadline.

Address	 Zip	 Units	 Pick&  
			   Choose
92 SW 3rd St Ste. 100 	33130	 1549	 □
	 Pick & Choose Total:	 ________

See River Front pricing

River Front Master Assoc.

DEADLINES
To ensure your ad will run:
Ad Submission Form, Art-work 
& Payment must be received by 
CGP no later than the 30th of 
the month preceding the first 
month your ad is scheduled to run. 

Email artwork to:  
info@cgpnewsletters.com



AD/PAYMENT  INFORMATION

Ad Type: NewsletterNewsletter  InsertsInserts Ad Start Month/Year:__________________   Ad End Month/Year:______________

Select Region(s):  I  II  III  IV     Ad Size:  1/8 Page__   1/4 Page__   1/2 Page__   Full Page 
River Front Master Association    

Ad Rate:	    _ ___________________  

# of Regions/Units:	 x  ____________________

# of Months/Quarters:	 x  	  

Subtotal:	 = $_ __________________

Other:	  ___________________________  

__________:	   ___________________________  

__________:	   	  

AD TOTAL:	 = $__________________________  

                                                         Please Pay This Amount

Select Payment Type:    Paypal                    Check (enter check #):                              Other (Zelle, Cash App, Venmo)

PO BOX 530083, Miami Shores, FL 33153 • 305.981.3503 • www.cgpnewsletters.com • info@cgpnewsletters.com

Ad Submission Form
	 Date: ________________________

ADVERTISER INFORMATION

Contact:___________________________________________ __________________________________________________   
                       Name                                                                                                                                Signature

Company Name:______________________________________________________________________________________

Address:_____________________________________________________________________________________________  
Street Address                                                                                         City                                           State                    Zip Code

Telephone:	_ ______________________________________  

Email:	 ___________________________________________ 

Fax:	  _ __________________________________________ 

Website:_________________________________________

Payment Terms: 50% due with signed agreement, 50% due with upon ad approval
Signed Ad Submission Form (ASF) along with 50% of total payment is due immediately to secure your ad placement. The 
remaining 50% is due once your ad has been layed out & approved. Artwork, payment & ASF must be received by CGP 
no later than the last day of the month prior to the month you wish your ad to begin. Checks should be made out/sent 
to: Coastal Group Publications, PO BOX 530083, Miami Shores, FL 33153. 

If we lay out your ad, CGP will fax/email you a draft of your ad before going to print. We will make every attempt to ensure your ad is error-free, however, CGP 
will not be held responsible for errors that may occur. Please make sure to check the draft we send you. Notify us, as soon as possible, in the event an error has 
occurred so that corrections can be made. Ad runs are consecutive & no refunds are available. 

NOTES

_______________________________________________________________________________________

_______________________________________________________________________________________

_______________________________________________________________________________________

_______________________________________________________________________________________

_______________________________________________________________________________________

	 CGP Agent: ______________________________________


